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London, 9th February 2023 

Fierce competition between suppliers for new POS software business  

Major retailers and hospitality operators are upgrading to a wide variety of modern applications to 

provide a seamless customer experience across channels. 

Investment in POS software bounces back 

The global POS software market is becoming ever more competitive, with nearly 400,000 new 

deployments in the year to June 2022, according to Global POS Software 2022, the latest study by 

strategic research and consulting firm RBR. 

New installations – comprising deployments in newly opened stores, new self-service and mobile 

touchpoints, and rollouts of an application from a different supplier – increased compared to the 

previous twelve months, as operators upped investment in omnichannel commerce solutions. 

NCR and GK Software lead globally for new deployments 

The global market for new POS software installations is highly fragmented, with largest supplier NCR 

accounting for a 10% share. The US firm had the largest number of new deployments among hospitality 

operators and works with global quick-service restaurant chains including Burger King and KFC. 

The study shows that Germany-based GK Software is second, with the largest share in the grocery 

sector as it continues to win business in Europe and the USA. The company’s software has recently 

been rolled out at regional US supermarket chain Hy-Vee and at discounter Aldi’s stores in several 

European countries. 

Toshiba’s customers include major Japanese convenience store chains which are quickly rolling out 

self-checkout solutions, while Oracle is the largest supplier of new POS software installations to general 

merchandise retailers globally. Diebold Nixdorf has a particularly strong presence among European 

retailers. 

Vendor Shares of New POS Software Installations, year to June 2022 

 

Source: Global POS Software 2022 (RBR) 

Independent software vendors compete with integrated suppliers 

RBR’s study covered more than 2,350 software projects of 1,000 or more installations from over 120 

vendors, ranging from local country suppliers to global firms. Independent software vendors (ISVs), 

such as Flooid, Aptos and its subsidiary LS Retail, are increasingly competing with companies which 

supply both hardware and software, such as Fujitsu, NEC and Shiji Group. 

Some major retailers, including global giant Walmart and sports goods retailer Decathlon, have invested 

in proprietary POS solutions to extend the range of in-store touchpoints for customers, including 

self-service. 

Supplier change most common among North American and European retailers 

Competition is only expected to intensify in the future, with 1.9 million new POS software deployments 

forecast by RBR over the next five years, in addition to upgrades from legacy versions.  
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More than 40% of new installations will be in Asia-Pacific as emerging markets continue to grow, driven 

largely by new entrants and store network expansion, while supplier change will be most common in 

Europe and North America. 

Jeni Bloomfield, who led the research, commented: “Retailers are seeking solutions which allow them 

greater flexibility in terms of in-store touchpoints, improve the customer experience and are scalable 

across their store networks”. 

 

Notes to editors 

These figures and insights are based on RBR’s study Global POS Software 2022, which provides deep 

market insights built on a rigorous analysis of 2,350 projects, by more than 120 vendors and comprising 

8.7 million POS installations. For more information about this report or to discuss the findings in more 

detail please email Alan Burt (alan.burt@rbrlondon.com) or call +44 20 8831 7322. 

RBR is a strategic research and consulting firm with three decades of experience in banking and retail 

technology, cards and payments. It assists its clients by providing independent advice and intelligence 

through published reports, consulting and data services, newsletters and events. 

The information and data within this press release are the copyright of RBR, and may only be 

quoted with appropriate attribution to RBR. The information is provided free of charge and may 

not be resold. 

http://www.rbrlondon.com/
https://twitter.com/RBRLondon
mailto:alan.burt@rbrlondon.com

