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Dominic Hirsch, Editor

COVID-19 hit to 
commercial cards will 
be temporary
New research from RBR (see page 4) shows that 
steady growth of commercial card spending in Europe 

came to an abrupt halt last year, with COVID-19 devastating the business travel 
sector that represents one of the key use cases for commercial cards.

Despite the current challenges, commercial cards remain one of the most 
underexploited opportunities in the payments industry. For a product that is attractive 
to both employees and employers, it is in many ways surprising that growth in 
recent years has not been higher. For employees the ability to separate personal and 
work spending and avoid the need to fill in expenses claims and / or fund company 
expenditure are attractive, while the ability for companies to monitor and control 
expenditure and streamline accounting process are even more compelling.

So, what is holding back commercial cards’ potential, and will this change? 

First and foremost is that commercial cards have competition, particularly in the 
form of consumer cards and credit transfers. Many smaller businesses do not take 
full advantage of the additional reporting benefits that commercial cards provide, 
and even if they are offered credit, they may prefer alternative sources of funding at 
lower interest rates. Larger corporates are more likely to take advantage of the range 
of employer benefits available, but increasingly transient workforces and the costs 
of implementing and managing a commercial cards expenses system is a barrier to 
change.

There is another factor, too, which is that banks have historically not heavily 
promoted commercial cards, focusing more of their efforts on consumer cards. 
With regulations now restricting interchange on consumer cards in Europe, the 
higher interchange on commercial cards should be an attractive incentive for issuers. 
Similarly, concern over credit risk, which has held back commercial cards in some 
markets, should be less of an issue in the future, with commercial debit cards 
becoming increasingly popular. And where credit risk is not a concern, for example 
because of improving credit scoring technology, loan interest provides a potentially 
lucrative income stream for issuers.

Despite the setbacks of 2020, RBR predicts a bright future for commercial cards. 
Advancements in reporting tools and broader industry trends such as tokenisation 
and growth of contactless payments all point to greater use of commercial cards. RBR 
is forecasting a pickup in commercial card spending in 2021, and that by 2022 such 
spending will once again be at record levels.

2 EUROPEAN SELF‑SERVICE BANKING 

Banks must prepare for the post-pandemic 
future

4 COMMERCIAL CARDS IN EUROPE 

Post-pandemic commercial card spend will  
bounce back

7 DIEBOLD NIXDORF PERSPECTIVE 

Partnering in the new world

8 BRANCH TRANSFORMATION 

ASSTs automate branches whilst preserving  
human touch

9 INDIAN PAYMENTS 

Digital payments gain ground in India but 
limitations remain

11 EUROPEAN PAYMENTS 

COVID-19 has accelerated cashless payments  
in euro area

12 EUROPEAN PAYMENTS 

Navigating the post pandemic world of payments

14 SINGAPORE BANKING 

Singapore banks are well positioned for fintech era

16 NEWS BULLETIN 

Banking and payments news

17 COUNTRY PROFILE 

ATM and cards intelligence on Morocco

21 CONFERENCE DIARY 

Upcoming industry events from around the world

http://www.linkedin.com/groups/Banking-Automation-Bulletin-130718
https://twitter.com/intent/follow?original_referer=http%3A%2F%2Fwww.rbrlondon.com%2F&screen_name=RBRLondon&tw_p=followbutton&xd_token=8c6c8996300b8


Regular topics include:
• Artificial intelligence and big data

• ATM and cyber security

• Biometrics

• Blockchain and cryptocurrency

• Branch and digital transformation

• Cash usage and management

• Contactless and mobile payments

• Deposit automation and recycling

• Fintech innovation

• Interchange and merchant fees

• Merchant acquiring and EFTPOS

• Non-cash payments

• Open banking APIs

• Outsourcing and managed services

• Payment card issuance and processing

• Payment systems

• Regulation and standards

• Retail cash automation

• Self-service banking

• Teller automation and video banking

A unique source of news and  
analysis of key issues in banking 
automation, cards and payments 
•  Independent and authoritative insights  

  from industry experts
•  Detailed country profiles including proprietary 

   ATM and cards market data in every issue
•  Exclusive extracts from RBR’s industry-leading 
    market research reports 
•  Comprehensive industry conference diary
•  Read by senior executives in over 100 
    countries worldwide

     

Issue 228 | September 2004

Issue 228 | September 2004
Issue 377 | October 2018

B a n k i n g  A u t o m a t i o n  B U L L E T I N

Security concerns hindering  

ATM deployment

Can fintechs boost inclusion in  

developed economies?

Deployers favour variety of tactics for 

securing ATMs

Biometrics could offer best of security  

and user experience

Card payments show solid growth  

rates across Europe

Country profile:  

USA

Published by RBR since 1979

www.rbrlondon.com/bulletin

The Bulletin keeps you on top of your industry agenda – can you afford not to subscribe?

For more information about subscribing or advertising please visit www.rbrlondon.com/bulletin

Published by RBR since 1979

B a n k i n g  A u t o m a t i o n  B U L L E T I N

ORDER FORM: Banking Automation Bulletin

 1 year (12 issues) 2 years (24 issues) 3 years (36 issues)
  – save 15% – save 20%

Standard licence (1-5 users)*  £1500  £2550  £3600

Multi-user licence (6+ users + intranet)*  £3000  £5100  £7200 

* Includes digital edition plus one printed copy 

 Please send me information about advertising and advertorial opportunities

 Please select one of the following subscription options:

 Payment method:

 Please invoice me   or    By payment card      Amex     Diners Club     Discover     Mastercard     Visa     

Card number    Expires /  Total amount payable

Cardholder name   Cardholder signature  

 GBP (£)

 Your details:

Please complete and return this form to: RBR 393 Richmond Road, London TW1 2EF, UK

Tel: +44 20 8831 7300   Fax: +44 20 8831 7301   subscriptions@rbrlondon.com   www.rbrlondon.com/bulletin 

Title (Mr, Ms, Dr)   First name   Surname     

Position/Department     Company     

Address     Postcode    Country  

Tel   Email   VAT (TVA) number     




