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Up to now, virtual conferences have garnered limited attention, with many people
believing that they cannot recreate the focus, networking and energy of physical
events. Such views are one of the reasons that RBR is pursuing its dual strategy, but
they ignore the special opportunities that virtual events can offer.
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Most significantly, the potential online audience is much, much wider. Even before
COVID‑19, many people did not have the time or budget to take multiple days
out of the office to travel internationally, despite the value that industry conferences
offer. From a company perspective, this issue is compounded if multiple staff would
like to attend. Virtual attendance means no one has to miss out.
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Will virtual
conferences become
the new norm?
It’s been a tough few months for business
conferences, but RBR’s conferences team is busier
than ever. Why? Because RBR is running a virtual edition for all of its conferences,
and for three of them, pursuing a dual physical‑virtual strategy where a physical
conference is followed a few days later by a fully‑fledged virtual event.

Virtual conferences offer other benefits too, such as the ability to provide
on‑demand content to better customise the delegate experience to specific areas
of interest – content which can be made available across time zones, in multiple
languages and over extended periods. Even networking, which is traditionally
considered a strength of physical conferences, has some advantages at virtual
events – online tools make it easier to find and connect to people with similar areas
of interest and expertise, for example.
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So, will virtual conferences become the new norm?
RBR doesn’t think so and believes that physical conferences will be back – in the
same way that fans will return to sporting arenas and people will return to cinemas.
There is something intangible about being there.
However, the impact of virtual conferences should not be underestimated. It will
be some time before business travel returns to pre‑COVID levels, and during this
period virtual events will undoubtedly continue to play an important role. And
even in the longer term, the unique advantages of virtual events mean they will
continue in some form. Variants of RBR’s physical‑virtual strategy will become more
commonplace, aiming to extract the advantages that each type of event offers.
Virtual may not be the new norm, but it is here to stay.
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• Artificial intelligence and big data
• ATM and cyber security
• Biometrics
• Blockchain and cryptocurrency
• Branch and digital transformation
• Cash usage and management
• Contactless and mobile payments
• Deposit automation and recycling
• Fintech innovation
• Interchange and merchant fees
• Merchant acquiring and EFTPOS
• Non-cash payments
• Open banking APIs
• Outsourcing and managed services
• Payment card issuance and processing
• Payment systems
• Regulation and standards
• Retail cash automation
• Self-service banking
• Teller automation and video banking
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• Independent and authoritative insights
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• Detailed country profiles including proprietary
ATM and cards market data in every issue
• Exclusive extracts from RBR’s industry-leading
market research reports
• Comprehensive industry conference diary
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countries worldwide
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