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Electronic payments 
and digital banking 
create opportunities 
for cash automation

The growth of electronic payments and digital banking are often seen as hugely 
negative for the cash industry, but this is far from accurate.

For example, as the volume of cash handled in bank branches has fallen, the incentive 
to automate cash transactions in the branch has actually grown. Banks have found it 
increasingly difficult to justify having teller staff manually handle cash transactions, and as 
the price of advanced cash handling terminals has fallen, the number of cash deposit 
and recycling ATMs in branches has risen steadily.

A brand new research project from RBR (see page 2) has investigated a similar trend 
in the use of cash automation in retail. In the past, the volume of cash being taken 
by larger retailers justified the use of cash-in-transit (CIT) firms to securely transport 
banknotes from retailer sites to cash depots. Even small and medium-sized retailers 
were keen to move cash off their premises and into their bank accounts, not just for 
security reasons, but also to improve cashflow.

The business case for transporting and depositing cash away from retail locations 
has weakened in recent years. A benign, low interest rate environment is partly 
responsible, but lower cash volumes and the rising cost of cash transportation have 
been more significant factors. Perhaps most importantly, cash handling technology that 
counts, validates and securely stores banknotes in a retail environment has evolved to 
offer retailers a genuine alternative to traditional cash processes. 

A further factor driving adoption of this new type of technology is co-operation with 
banks, which are increasingly treating cash deposited overnight in verified terminals on 
retailers’ premises as if it were being held by the bank itself.

RBR’s research, which covered 13 countries across the Americas, EMEA and 
Asia-Pacific, revealed there are a total of 250,000 cash automation units. Most of these 
machines are located in retailers’ back offices, although in Europe in particular there are 
a significant number of point-of-sale units located at individual checkouts.

It is not just cash automation suppliers who are benefiting from this trend. CIT 
companies have realised that their businesses cannot rely on physical transportation 
of cash forever, and firms such as Brink’s, Garda, Loomis and G4S all offer retail cash 
automation solutions and services, often with own-badged devices.

It appears that the old adage “in every challenge there lies opportunity” is as true in the 
cash automation industry as anywhere else.

http://www.linkedin.com/groups/Banking-Automation-Bulletin-130718
https://twitter.com/intent/follow?original_referer=http%3A%2F%2Fwww.rbrlondon.com%2F&screen_name=RBRLondon&tw_p=followbutton&xd_token=8c6c8996300b8
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