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Deposit automation 
and recycling drives 
revenues as ATM unit 
growth slows

As reported in the Bulletin in October, growth in the global ATM market is gradually 
slowing down – at least in terms of ATMs deployed. In a number of more mature 
markets, the number of ATMs has even started to fall. 

Installed base is of course only one way to analyse the market, and ATM shipments, 
and more specifically replacement units, are becoming ever more important given 
the large number of machines already deployed around the world. When an ATM is 
replaced, it is, at the very least, upgraded to a higher performance unit (larger screen, 
faster processor etc.), but often enhanced in other ways too. According to brand new 
research from RBR (see page 2), cash dispensers are often replaced by ATMs with 
advanced deposit functionality.

For customers, such technology reduces the need to queue at a teller counter to 
make deposits, and is more convenient in other ways too – deposits can usually be 
made outside of regular banking hours and are more anonymous. 

Banks benefit from automated deposit and recycling technology through reduced cash 
handling costs. Bank of America CEO Brian Moynihan is reported to have said at a 
conference just last week, “Roughly 10% of Bank of America’s costs come from moving 
coins, currency and cheques throughout the banking system”. 

For ATM suppliers, the growing popularity of deposit and recycling ATMs is welcome 
news, given the downward pressure on like-for-like prices and the aforementioned 
slowing installed base growth. RBR’s research shows that the number of automated 
deposit ATMs grew by a healthy 12% last year, compared to 2% for non-deposit ATMs. 

There is still plenty of potential too – there were 1.2 million automated deposit 
terminals installed by the end of 2015, leaving over 2 million ATMs which do not yet 
have the functionality. RBR forecasts an additional 0.5 million such terminals will be 
deployed over the next five years.

Deposit and recycling technology has been around for some years now, which means 
there is also a healthy replacement market for these machines. Again, this is often not 
like-for-like replacements. Half of the current base of automated deposit terminals do 
not recycle banknotes. As the business case for recycling ATMs continues to improve, 
this share of recycling units is forecast to grow.

It may be becoming more difficult for ATM suppliers to increase unit sales, but 
growing revenues should not be quite so hard.

http://www.linkedin.com/groups/Banking-Automation-Bulletin-130718
https://twitter.com/intent/follow?original_referer=http%3A%2F%2Fwww.rbrlondon.com%2F&screen_name=RBRLondon&tw_p=followbutton&xd_token=8c6c8996300b8


Regular topics include:
• ATM hardware and software

• Biometrics

• Branch transformation

• Cash usage and management

• Contactless and mobile payments

• Deposit and recycling

• EMV and smart cards

• Fintech innovation

• Interchange and merchant fees

• ISO/IAD activity

• Merchant acquiring and EFTPOS

• Non-cash payments

• Omni-channel integration

• Outsourcing and managed services

• Payment card issuance and processing

• Payment systems

• Regulatory developments

• Security and fraud

• Self-service banking

• Teller automation

A unique source of news and  
analysis of key issues in banking 
automation, cards and payments 
•  Independent and authoritative insights  

  from industry experts
•  Detailed country profiles including proprietary 

   ATM and cards market data in every issue
•  Exclusive extracts from RBR’s industry-leading 
    market research reports 
•  Comprehensive industry conference diary
•  Read by senior executives in over 100 
    countries worldwide

     

Issue 228 | September 2004

Issue 228 | September 2004
Issue 351 | August 2016

B a n k i n g  A u t o m a t i o n  B U L L E T I N

UnionPay accounts for 37%  

of global payment card spend

Staff and supplier buy-in key to  

purchasing card programmes

Omni-channel banking – meeting user 

expectations and making better decisions

Brexit options and the impact on  

payment institutions

Redenomination in Belarus – no longer  

a country of ‘millionaires’

Country profile:  

Lithuania

Published by RBR since 1979

www.rbrlondon.com/bulletin

The Bulletin keeps you on top of your industry agenda – can you afford not to subscribe?

For more information about subscribing or advertising please visit www.rbrlondon.com/bulletin

Published by RBR since 1979

B a n k i n g  A u t o m a t i o n  B U L L E T I N

ORDER FORM: Banking Automation Bulletin

 1 year (12 issues) 2 years (24 issues) 3 years (36 issues)
  – save 15% – save 20%

Standard licence (1-5 users)*  £1500  £2550  £3600

Multi-user licence (6+ users + intranet)*  £3000  £5100  £7200 

* Includes digital edition plus one printed copy 

 Please send me information about advertising and advertorial opportunities

 Please select one of the following subscription offers:

 Payment method:

 Please invoice me   or    By payment card      Amex     Diners Club     Discover     JCB     Mastercard     Visa     

Card number    Expires /  Total amount payable

Cardholder name   Cardholder signature  

 GBP(£)

 Your details:

Please complete and return this form to: RBR 393 Richmond Road, London TW1 2EF, UK

Tel: +44 20 8831 7300   Fax: +44 20 8831 7301   subscriptions@rbrlondon.com   www.rbrlondon.com/bulletin 

Title (Mr, Ms, Dr)   First name   Surname     

Position/Department     Company     

Address     Postcode    Country  

Tel   Email   VAT (TVA) number     


	1 yr Standard: Off
	2 yr Standard: Off
	3 yr Standard: Off
	1 yr Multi-user: Off
	2 yr Multi-user: Off
	3 yr Multi-user: Off
	Please send me information about advertising and advertorial opportunities: Off
	Please invoice me: Off
	By payment card: Off
	Amex: Off
	Diners Club: Off
	Discover: Off
	JCB: Off
	Mastercard: Off
	Visa: Off
	Card number: 
	MM/YY: 
	Total payable: 
	Cardholder name: 
	Title Mr Ms Dr: 
	First name: 
	Surname: 
	PositionDepartment: 
	Company: 
	Address: 
	Postcode: 
	Country: 
	Tel: 
	Email: 
	VAT TVA number: 


