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Happy 40th birthday!
The ATM turns 40 this month. Compared to 
home PCs or the mobile telephone this seems 
relatively old – compared to the television or 
automobile still relatively young and spritely. So 
where is the ATM in its lifecycle?

This special ATM 40th anniversary issue of the Bulletin charts the evolution of 
the ATM over the past four decades. In many ways today’s ATMs do not look 
too dissimilar from the first models. From a technology perspective the ATM 
has come a long way however, initially in terms of hardware, and latterly as a 
result of software.

In predicting the future of the ATM, two key questions need to be addressed 
– how will demand evolve (i.e. how many ATMs will be deployed in the 
future), and how will the devices themselves change (which will itself influence 
demand)?

In terms of demand, the market splits into developed and less-developed 
ATM worlds. In the former, growth in the number of ATMs has slowed. 
Potential still exists, particularly in off-site locations, in many countries in these 
regions however, and the fact that ATM density varies significantly between 
countries suggests that saturation has not been reached. 

Less mature ATM markets, those in Asia-Pacific (Japan and South Korea 
excepted), Central and Eastern Europe, Middle East and Africa and much of 
Latin America, still have huge potential. This potential will be exploited over 
time at a steady rather than heady rate.

Predicting technology changes is much more difficult, not least because of the 
influence that parallel technologies such as mobile phones, the internet and 
cashless payments will have. Even core ATM technology is changing rapidly 
– there have probably been more advances in the past decade than the 
previous three combined.

The ATM may be entering middle-age, but with the global market still 
expanding, and technology still advancing, the ATM market is looking as fit as 
ever – before we know it we will be wishing the ATM a happy 50th.
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• Interchange fees
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• ISO/IAD activity
• Merchant acquiring
• Mobile payments/banking
• Outsourcing
• P2P payments
• Payment and loyalty cards
• Payment systems
• Prepaid cards
• Regulatory changes
• Security and fraud
• Self-service equipment
• Teller automation

PRIORITY ORDER FORM Banking Automation Bulletin   

Subscription period Printed only Electronic and printed 

One year (12 issues)  £600 (€900/$1100)     £950 (€1400/$1750)

Two years (24 issues)  £1000 (€1500/$1850)  £1600 (€2400/$3000) 

Three years (36 issues)  £1300 (€2000/$2400)  £2100 (€3100/$3800)

PAYMENT METHOD  

 Please invoice me     or    By payment card      Visa      MasterCard      Amex     JCB            

Card no                  Expires   /  Total payable   GBP(£)   
YOUR DETAILS    

Title (Mr, Ms, Dr) __________  First name __________________________________ Surname _________________________________________

Position/Department ________________________________ Company  ___________________________________________________________

Address _____________________________________________________________________________________________________________

Tel _____________________________________________ Email _______________________________________________________________

VAT (TVA) no _____________________________________ Signature _____________________________________ Date __________________

The information contained in Banking Automation Bulletin may not be reproduced or copied in any form, or be placed on a company intranet, without prior written permission from Retail Banking Research Ltd.

Please return to RETAIL BANKING RESEARCH 304 Sandycombe Road, Kew Gardens, Richmond, Surrey TW9 3NG, UK
Tel: +44 (20) 8940 1398  Fax: +44 (20) 8940 1527   Email: bulletin@rbrlondon.com   Web: www.rbrlondon.com/bulletin

The ‘electronic and printed’ subscription 
rate includes three further electronic 
subscriptions for your colleagues*
* Send email addresses to bulletin@rbrlondon.com



B a n k i n g  A u t o m a t i o n  B U L L E T I N




